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▪ Strong revenue growth of 68% was achieved with growth coming from all jewellery categories. 
Online sales now exceed 1% of total revenue for the Group 

▪ A 28% lift in visits to our websites for the year to 13.9m, up from 10.9m the previous year

▪ Continued and growing collaboration across the channels, with a stronger focus on customer 
experience will continue to see e-commerce revenue grow as a % of our total revenue
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Store Numbers at 30 June
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